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Make your event truly special!
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OBJECTIVE

Employees come together with their families, bond & celebrate workmanship.

Make everlasting memories with electrifying entertainment acts.

Attendees Engagement, Excitement and Entertainment.




Concept

Celebration will foster innovation incentives for teams to risk making mistakes
necessary for excellence and growth. Trust - the workplace trait most workers
request, will be woven into celebrations as people will contribute ideas and
feedback to build together on the best concepts. The innovation celebration will
publish tone guidelines to value diverse talents both individually and collectively.
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1400 Participants
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keep the learner engaged. You can't see their eyes to know if they

got it so ... say it, show it, write it, demo it and link it to an
@BSHUHS X g x
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eLearning Is to see elLearning design not as information
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As coronavirus spreads event organizers are scrambling to
create meaningful, efficient ways to conduct business virtually.




Domain URL

To beselected

This URL has to be whitelisted
by COMPANNetwork to
ensure access ddiOMPAM
network



Landing Page
= EINERE

1. Backgroundmage
2. COMPAN Logo
3. Image

4. Event Name

5. Subtext/Message
6. Fields/Buttons

frice

#CAPAM2020

ATMANIRBHAR BHARAT:
ROLE OF CAPITAL MARKET

FICCI - CAPAM 2020




Login Process

ARandom and Unique Ids to be provided to COMPANY for dissemination
AEach attendee enters their unique Id to login
A After login, attendee enters their name in profile builder, or they can skip this step

ANow, attendee enters the virtual lobby
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DESIGN
Dynamic lobby with static and GIF branding with Walkthroughs
To resemble COMPANY office with a center LED for GlIFs/Video

ELEMENTS
A Branding

A Event Name/Event Logo

A Guided Access Tour

A Side Menu

A Agenda (clickable)

A 2 Auditoriums (clickable)

A 2 Expo Zonesg 12 stalls each (clickable)
A 1 Fun Zone

Nomenclature to be provided




Side Menu

A All the areas and activities
for quick navigation to be
listed here

A Elements
A Area names

Nomenclature to be provided




Agenda

Card based Agenda as shown

Agenda to open in a pop up

Horizontal Tab based — Day 1, Day

2, Day 3. Clicking on Agenda

opens tab of the current eventday  ;»* = s

Option to view agenda to be g P ————— o

available at all pages pUE

Elements - B T
Logo

19/08/2020 10:20 AM

‘ Panel Discussion : CFOs Are The New Digital Apostles 19/08/2020 10:50 AM

Title PWEL || et i s ek -
-

S u b -T I t I e ‘ CFO’s expectations from SSCs in the New Normal 19/08/2020 11:30 AM

pwc Thompson P Gnanam: Chief Digital Business Officer, CONNEQT 19/08/202(-) SEp—

Description
Time



Auditorium 1

To resemble SIEMENS Auditorium with 2 side
screens

Side screens to have static branding
Centre LED 16:9 ratio —
Sessions on day 1 and day 2 |
To be locked on day 3

Live Q/A and Polling using Slido

PRaABHaAD

17 "Annual Capital Market Conference

Atmanirbhar Bharat: Role of Capital Market #c n P




CAST.LIVE

ldeal for webinars, chats shows,
podcasts & one way Interfaced
events.
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Fun Zone

A dynamic fun element in
lobby to enter Fun Zone

All Games and Engagement
activities like Photobooth to
be accessible from here

Games and activities to be
finalized 1



https://drive.google.com/drive/folders/1MavzReoJOZiq1UBtnkbvOuUnPD2f45Y6?usp=sharing

A 2 Expo Zones in bird eye view

EXpO ZOne A 12 stalls each

A Each zone to have an Agenda Standee and a Navigational
Map (reference pics)

A Agenda to open as a pop up

A Navigational Map to have legend of all stalls, Attendees
can directly visit the stall by clicking on it
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PHOTO BOOTH IDEAS IN VIRTUAL EVENTS
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PHOTO MOSAIC WALLS
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